
Why Banner Advertising? 

Known as display advertising, if you were to search online asking if 
banner ads work, you will be greeted with conflicting data. However, 
when banner ads are measured with the same yard stick as other 
forms of media, banner ads actually out-perform most other venues. 
To help you better understand why banner ads are an effective 
method of advertising and why they should be a part of every 
business’s marketing strategy, here are the top five reasons why 
banner ads work.  

1. Let’s talk numbers : Recent studies have shown that banner 
advertising can increase traffic to a site by up to 300%. By 
increasing awareness of your brand through banner 
advertising, you can increase both online and offline sales 
without any actions needed from the user beyond just seeing 
your ad on sites they visit on a regular basis. Display ads can 
also increase the chances of a consumer recognizing your brand 
by up to 63% for some industries. When they see ads 
repeatedly on sites they visit, they are much more likely to 
remember and recognize the brand even if they have never 
clicked on any of the ads themselves. Source: comScore 

2. Exposure : The majority of advertising exposure occurs when 
the audience's attention is focused elsewhere, such as while 
browsing a web site. However, a new study reveals that even 
this incidental exposure to advertising has a positive effect on 
consumer attitudes. "Effects of mere exposure are expected to 
grow in a marketplace where consumers' attention is often 
focused elsewhere. Regardless of measured click-through rates, 
banner ads still create a favorable attitude toward the ad due 
to repeated exposure." Source: Journal of Consumer Research 

3. Strength in the numbers : Banner advertising is one of the 
Internets very first forms of advertising. Throughout the years, 
it has remained and its use has increased exponentially. 
According to Internet marketing research company comScore, 



over 5.3 trillion display ads were seen by US consumers in 2012 
and eMarketer projects that the top 5 sellers of display ads will 
generate $18.6 Billion in the US alone in 2013. A 20% increase 
from 2011. Source: comScore & eMarketer 

4. Engagement : Banner ads are 1.5x more effective in raising 
product awareness to consumers than direct mail. Research 
shows that consumers engage with banner ads more than TV or 
outdoor ads. Banner ad CTRs average at 0.07%. TV response 
rate is 0.05%, according to Nielsen. Outdoor has a 0.03% 
response rate. Radio, which lacks the visual component of the 
other three media, has a response rate of 0.13% according to 
Arbitron. Source: Digiday, Arbitron & Nielsen 

5. SEO : Video and display advertising are effective at driving a 
significant lift in site visitation and SEO, even in the face of 
minimal clicks on ads. Source: comScore.  
These statistics should provide you with an understanding that 
banner ads do work. With the right planning and creation of a 
digital display campaign, banner ads can have a very positive 
impact on your business’s marketing efforts. Banner ads allow 
you to reach thousands of consumers for a relatively low cost. 

Common banner Sizes: 

728 x 90;   468 x 60;   200 x 200 and other square sizes; 160 x 600. 

 


